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other rules. Those people have a lot
of impact on the way others view
officials, so cultivate a relationship
with them. Invite them to your
association meetings and make sure
they have your phone number in
case they have questions during the
season. Offer to do an interview for
their broadcast — or better yet, join
them in the press box for a game or
two. That will give you a chance to
explain things as they happen.

Talk with your newspaper’s
sports department about running a
rules column. If they’re not
interested in a regular column, they
probably will be interested in a
story about new rules for their
preseason editions. Offer to help
their writers, or better yet, offer to
write the column yourself.

An enterprising sports reporter
will jump at the chance to get
behind the scenes. A few years ago,
one of our football games was
moved to Camp Randall Stadium at
the University of Wisconsin as part
of our state coaches association
kick-off classic. It was a big
opportunity for the two local teams
to play in a Big 10 college
atmosphere and the newspaper
provided good coverage of their
experience. I contacted the local

reporter who was covering it and
invited him to join us in our locker
room before and after the game.
The result was an excellent story
about what officials do to prepare,
how we work together as a team
and how we feel about what we
do.

Local civic groups are always
looking for someone to speak at
their monthly meetings. Form a
small speaker’s bureau and offer
your association’s services. You'll
be asked to speak for about 20
minutes with another 10 minutes
for questions — and you usually
get a free meal. If you decide to
form such a bureau, spend some
time designing a short and concise
program that all speakers can use.

Many associations have formed
scholarship programs as a way to
give back to the schools that
sponsor our games. Check around
and you’ll find one that will help
you design your own. Keep in
mind that this is a public relations
effort so take the opportunity to
reward more than athletic prowess.
Include such things as
sportsmanship, leadership and
accomplishments in the classroom
and community — things we value
as officials.

Offer schools a short article
about new rules for their game
programs. Write something short
and basic to give fans an idea of
what has changed. Use the
opportunity to get in a message
about sportsmanship and
becoming an official and invite
people to join your association.

If your association has a
website, include a section for fans
about rules, the importance of
sportsmanship, etc. If you have the
resources, invite questions about
rules and publish them on a
regular basis.

Does your state association
have any PR efforts? Contact them
and see what you can do to help in
your local area.

The benefits of good public
relations will not only help the
member officials in your
association but they will go a long
way toward fostering a continued
positive image of sports officials
everywhere.

Doug Day is a former reporter and
corporate spokesperson who now runs a
PR. consulting firm in Two Rivers, Wis.
He has officiated high school basketball and
football for 25 years and is vice president of
the Manitowoc County Sports Officials
Association. []
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